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ABSTRACT
During the past decade, the influence of

electronically recorded music and the message it transmits have
caused media scholars to reexamine and modify the theories upon which
the basic process of communication is dependent. While the five
primary functions (source, transmitter, channel, receiver, and
destination) remain unchanged, an additional element--the complex,
formal organizations--has been inegrted into the process. The formal
organizations include the body of interdependent industries involved
in the production of primary communication process functions
essential to the medium's existence. In the pop music industry these
elements include the artist, the producer, record company executives,
the promoter, sponsors, advertising agencies, radio programming,
radio station personnel, the audience, sponsor sales, and record
consumption. The net output of this interdependent industrial body
provides a filtering process through which all messages introduced
into the medium must pass prior to reaching their ultimate
destinations. A discussion of this process and its effect on
communication, five explanatory charts, and a selected bibliography
are included in this paper. (TS)
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Introduction

During the past decade, the emergence of the so-called youth sub-culture

and related social phenomena has prompted many social scientists to acknowledge

the influence of electronically recorded music and the message transmitted

therein on American society. As Irvine and Kirkpatrick (1972) state, "one

would be clearly correct to assert that music, in contemporary society, plays

a key role in the development and maintenance of attitudes and values held

by various groups within the general population." Although the extent of

this influence remains unknown, researchers are now attempting to determine

the extent to which these musical messages are understood and subscribed

to by members of the listening audience. Yet concentration solely on the

evaluation of message reception is inadequate for achieving an overall under-

standing of the phenomena. It must be recognized that relevant variables

affecting message reception are often directly linked to those variables which

affect message formulation and transmission. In other words, the entire

complex process of communication, functioning within the framework of the

electronically recorded music medium, must be examined.

While the number of definitions for the communication process reaches

almost infinite proportions, media scholars generally acknowledge the existence

of five primary functions upon which the basic process of communication is

dependent: "(1) a source generated one signal (message) from a number of alter-

native possibilities. The signal was then traced from a (2) transmittor through

a (3) channel to some (4) receiver, where the transmitted signal was reconverted

into its originEl form for its (5) destination" (Mortensen, 1973, p. 36). It is

also generally accepted that, when applied to theitructural framework of the
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mass media, the process is modified in that the actual message transmission

becomes dependent on the operation of complex, formal organizations; the

channel through which the message is distributed is man-made rather than

natural, and the message is, upon reaching its destination, available to

every person having access to a receiver (Schramm, 1955).

SOURCE TRANSMITTOR CHANNEL RECEIVER DESTINATION

Fig. 1. Primary Functions within the Basic Communication Process

In order to valuate the effects of these modifications within the basic

communication process, the chain of primary functions must be reexamined. While

these primary functions remain unchanged, it must be recognized that an

additional element, specifically the complex, formal organizations, has been

inserted into the process and must be accounted for. By assuming control of

those primary functions directly concerned with the distribution of the message

(transmittor, channel and receiver) these complex formal organizations interrupt

the direct link between the source and destination. Both are now dependent

on the complex, formal organizations for access to the remaining basic functions

nesessary for con1etion of the communication process. Both source (communicator)

and destination (audience) are now, in a sense, separated from the actual

mechanics of message distribution, forming what Bretz (1971) refers to as a

user subsystem within the process. The remaining functions (transmission,

channel and receivers) remaining under the control of the complex formal organ-

izations (interdependent industries) assume the role of Bretz' communication
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medium subsystem.

USER SUBSYSTEM
(Communicator) (Mass Audience)

SOURCE DESTINATION

message input

MEDIUM SUBSYSTEM

Closely related industries controlling
the medium

TRANSMISSION

1

CHANNELS RECEIVERS
message output

Fig. 2. Primary Functions within the Basic Mass Communication System

One major result of this division within the primary function chain

of the basic communication process is immediately evident in the alterations

of the relationship previously enjoyed by both communicator and audience.

Attempts at direct interaction between the two are severly restricted in that

discourse now must be channeled through the intermediary operations of a

communication medium. The interpersonal relationship is thus severed, reducing

communication to an "impersonal" level (Lohisse, 1973; McQuail, 1969) in which

as McQuail describes, "an anonymous audience is addressed by persons known

only in their public role as communicators."

Responsible inquiry must, however, acknowledge other, more subtle results

of this process modification. As Guback (1974) states: "Each medium presents

its own terms for communication, because each possess certain objective

properties which impose themselves on the message maker and audience alike.
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These technical characteristics implicitly establish parameters within which

a message maker must work and define the grounds on which he approaches his

subject matter. . . . The properties of a medium have significant ramifica-

tions. They are the conditions that a communicator must work through in

approaching his subject matter and making messages about it. By channeling

his own operation upon reality, th'y inevitably affect the audience's view

of the world provided through the representations" (pp. 66-71).

The Nature of the Electronically Recorded Music Medium

The electronically recorded music medium, for all practical purposes,

must be viewed as the current state of development in man's continuing effocts

to apply technological achievement to the production and dissemination of

music. Since the inception of this evolutionary challenge, the desire to

achieve technical perfection has prompted the discovery and development of

numerous innovative softwares, each of which, upon its introduction into the

process, has resulted in a marked expansion of the medium's supportive

industries. "The invention, manufacture, and diffusion of music machines

have spread the opportunity to hear all sorts of music to nearly everybody...

at almost anyplace and almost anytime. This is an achievement, not only of

technology, but of merchandizing and advertising" (Hoover, 1971, p. 6).

Consequently, the existing medium must be viewed in terms of a body of

interdependent industries, each of which is involved to some degree in the

production of one or more primary communication process functions essential to

the medium's existence. (See Fig. 3.)
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The net output of this interdependent industrial body provides a

"filtering process" (Hirsch, 1973(?), 1972, 1969) through which all messages

introduced into the medium must pass prior tomeaching their ultimate destinations.

Thus, a message (song), selected for processing by an organization associated

with the recording industry, may be sub4ected to the recording process

(transmission) and ultimately reproduced in quantity, either in the form of

a phonograph record or recorded magnetic. tape. However, unless further

selection-processing takes place (promotion-distribution [Channel] and play-

back [receiver) ) the message will be denied exposure to an audience (destination).

In order to understand the "filtering" or selection procedures employed

in song/message processing by the electronically recorded music medium, still

another characteristic of the mass media must be examined. In a manner

similar to other successful mass communication media, the electronically

recorded music medium, or more specifically, the body of interdependent

industries which produce the medium's primary functions, operate with the

intention of meximum profit through miaimum expenditure. To accomplish this end,

organizations within the medium carefully monitor shifting trends in public

tastes. "There's always room for a new fad because fads mean money" (C.B.S. News,

1974). Thus the songs/messages which eventually survive the "filtering"

process are primarily those thought to be most attuned to the current tastes

of the mass audience or those considered most likely to generate the greatest

amount of revenue for the industry.

"The application of technology to music through the recording process

extended the concert hall to the living room and allowed the individual listener

to select whatever he wanted to hear, providing some company felt it profitable
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enough to record. . . . The economic mode of support for communications has

a decisive impact upon the creative process, not only by proviaing the rhetoric

in which the functions of communication are stated, but also by establishing

the conditions for the way in which tools are used to make messages. . . .

[(C)ontrolling industries) determine the ends to which the instruments are

directed, provide the environment which fundamentally determines which kind

of artists, using what tools in which ways, can make messages" (Guback, 1974,

PP. 73-78).

USER SUBSYSTEM

Communicator

(Source) I

.Public

Mass Audience I

(Destination)j
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--->
message
input
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Interdependent Industries Controlling
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Jr

Recording
ProcessProcess

(Transmission

Promotion
Distribution
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Fig. 4. Primary Functions within the Electronically Recorded Music Medium
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The Electronically Recorded Music Medium as a Vehicle for Communication

While the creative boundaries imposed by the nature of the medium

undoubtedly influence the communicator's judgments concerning style and other

internal structured aspects of song/message construction, the effects of

other variables resulting from message processing procedures must also be

examined. Songs/messages, once selected by the medium, are often filtered

through the process several times. Conseqlently, a message expressing its

creator's impressions of reality may subsequently be interpreted by both

performers and technicians, and eventually reach the mass audience in a form

other than that originally conceived by its compose:.

The communication process as channeled through the electronically

recorded music medium is further complicated in that the medium's playback

functions possess a degree of :lexibility unique in the electronic mass media.

Although the re:Aio appears to serve as the medium's primary playback device

(C.B.S. News, 1974),message reconversion is by no means limited to the radio.

Copies of recorded songs/messages may be purchased by individual members of

the mass audience and reconverted on home playback devices as desired. Thus,

as Clarke (1973) states, "Record-listening differs in quality from the other

(mass) media. It is a purposive communicative act, requiring the audience to

choose among alternative messages. Content availability and selection are

under the user's control" (p. 554).

Discunsion

That messages are, in fact, distributed through the electronically

recorded music medium is obvious. Yet, when attempting to determine the extent

11
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to which these messages influence the development of attitudes in various

groups within society, objective inquiry must also consider both the nature

of the distribution medium, and the nature of the restrictions imposed by

that medium on the communication process. While content analysis of medium

messages has documented the existence of such controversial themes as the

immorality of war and the glorificati,n of sex and drugs (Robinson and

Hirsch, 1969; Cole, 1971; Denisoff and Levine, 1971), conclusions regarding

message impact must be drawn with an awareness of the medium's filtering

process and governing policy of processing those messages most attuned to the

latest fads and trends within mass society. "The popular song has become a

most revealing index to American life in general. It sums up the ethics, the

habits, the slang, the intimate character of every generation, and will tell

as much to future students of current civilization as any histories,

biographies, or news papers of the time" (Spaeth, 1948, p. 103).

12



REFERENCES

Bretz, Rudolf. A Taxonom of Communication Media (Englewood Cliffs, N.J.:
Educational Technology Publizations, 1971 .

C.B.S. News (television) Special Report: "The Trouble with Rock"
(Sunday, August 11, 1974).

Clarke, Peter. "Teenagers' Coorientation and Information--Seeking
About Pop Music," American Behavioral Scientist, Vol. 16, No 4

(March-April, 1970755771;:---

Cole, Richard R. "Top Songs of the Sixties: A Content Analysis of Popular
Lyrics," American Behavioral Scientist, Vol. 14, No. 3 (January-
February, 1971) 389-400.

Denisoff, R. Serge and Mark H. Levine. "The Popular Protest Song:

The Case of the 'Eve of Destruction'," Public Opinion Quarterly,
Vol. 35, No. 1 (Spring, 1971) 117-122.

Guback, Thomas H. "Social Context and Creativity in Mass Communications,"
The Journal of Aesthetic Education, Vol. 8, No. 1 (January, 1974)

65-82.

Hirsch, Paul M. "Processing Fads and Fashions: An Organization-Set Analysis
of Cultural Industry Systems," American Journal of Sociology,

Vol. 77, No. 4 (1972) 639-659.

. A Progress Report on an Exploratory Study of Youth Culture and
the Popular Music Industry (Ann Arbor, Michigan: Survey Research
Center, University of Michigan, 1973(?)) (mimeographed).

. The Structure of the Popular Music Industry: The Filtering Process
by which Records are Pre-Selected for Public Consumption (Ann Arbor,

Michigan: Institute for Social Research, University of Michigan,1969)

(mimeographed).

Hoover, Cynthia A. Music Machines--American Style (Washington, D.C.:

The Smithsonian Institute Press, 1971).

Irvine, James R. and Walter G. Kirkpatrick. "The Musical Form in Rhetorical

Exchange: Theoretical Considerations," Quarterly Journal of Speech,

Vol. 58, No. 3 (October, 1972) 272-284.

'3
ma



-12-

Lohisse, Jean. (trans. Stephen Corrin) Anonymous Communication: Mass
Media in the Modern World (London: George Allen & Union Ltd., 1973).

McQuail, Dennis. Towards a Sociology of Mass Communications (Lokidon:
The Macmillan Company, 1969).

Mortensen, C. David. Communication: The Study of Human Interaction
(New fork: McGraw-Hill Book Company, 1972).

Robinson, John P. and Paul M. Hirsch. Teenage Response to Rock and Roll
Music (Ann Arbor, Michigan: Survey Research Center, University of
Michigan, 1969) (mimeographed).

Schramm, Wilbur. The Process and Effects of Mass Communication (Urbana,Ill.:
University of Illinois Press, 1955).

Spaeth, Sigmund. "The Facts of Life in Popular Song," as cited in Cantrick,
Robert B. "The Blind Man and the Elephant: Scholars on Popular Music,"
Ethnomusicology, Vol. 9, No. 2 (May, 1965) 100-114.



SELECTED BIBLIOGRAPHY

Inquiry into the phenomenon of popular music and its effects on the

structure of American society is, for the most part, a relatively recent

topic of scholarly endeavor. Nonetheless, a significant amount of literature

has been produced through the efforts of individuals working in a variety of

disciplines. The majority of literature is of an exploratory nature and

has been classified in one or more of the following categories.

Introductory Literature

The literature contained within this category appears to be written

with the expressed purpose of acquainting the reader with the overall

phenomenon. While the majority focuses on rock 'n' roll music and the

youth culture, literature covering such related topics as the history of

popular music has also been included.

Allen, Gary. "That Music: There's More to It Than Meets the Ear," American

Opinion, Vol. 12, No. 2 (1969) 49-62.

Beltz, Carl I.
Folklore,

Bernard, Jessie
Academy of

"Popular Music and the Folk Tradition," Journal of American
Vol. 80 (April-June, 1967) 130-142.

. "Teenage Culture: An Overview," The Annals of the American
Political and Social Science, Vol. 335 (November, 1961) 1 -12.

Coleman, James. The Adolescent Society (New York: The Free Press, 1961).

Denisoff, R. Serge. "Folk-Rock: Folk Music, Protest or Commercialism?"
Journal d' Popular Culture, Vol. 3, No. 2 (Fall, 1969), 214-230.

1 ;5



Denisoff, R. Serge. Sing a Song of Social Significance (Bowling Green, Ohio:
Bowling Green University Popular Press, 1972).

Hirsch, Paul M. A Progress Report on an Exploratory Study of Youth Culture
and the Popular Music Industry (Ann Arbor, Michigan: Survey Research
Center, University of Michigan, 1973) (mimeographed).

. "Sociological Approaches to the Pop Music Phenomenon," American
Behavioral Scientist, Vol. 14, No. 3 (Jan.-Feb. 1971) 371-0E7

Hoover, Cynthia A. Music Machines--American Styles (Washington, D.C.:
The Smithsonian Institute Press, 1971).

Horowitz, Irving L. "Rock, Recordings and Rebellion" in Charles Nanry (ed.)
American Music: From StorVille to Woodstock (New Brunswick, N.J.:
Transition Books, 1972) 267-288.

Johnstone, John and Katz, Elihu. "Youth and Popular Music: A Study in the
Sociology of Taste," American Journal of Sociology, Vol. 62, No. 6
(May, 1957) 563-568.

McConnell, Frank D. "Rock and the Politics of Frivolity," The Massachusetts
Review, Vol. 12, No. 1 (Winter, 1971) 119-134.

Meltzen, R. The Aesthetics of Rock (New York: Something Else Press, Inc., 1970).

Mooney, H.F. "Popular Music Since the 1920's: The Significance of Shifting
Taste," American Quarterly, Vol. 15, No. 1 (Spring, 1968) 67-85.

"Songs, Singers and Society 1890-1954," American Quarterly, Vol. 6,
No. 3 (Fall, 1954) 221-232.

Nanry, Charles (ed.). American Music: From Storyville to Woodstock
(New Brunswick, New Jersey: Transition 'books, 1972).

Robinson, John P. and Hirsch, Paul M. "It's the Sound that Does It,"
aologiPsycla, Vol. 3, No. 5 (October, 1969) 42-45.

Rodnitsky, Jerome. "The Evolution of the American Protest Song," Journal of
Popular Culture, Vol. 3, No. 1 (Summer, 1969) 35-45.

Rosenstone, Robert A. "The Times They Are A- Changin': The Music of Protest,"
in Francis and Ludmila Voeler (eds.) Mass Media: Forces in Our Society
(Chicago: Harcourt, Bruce, Jovanovich, Inc., 1972) 168-176.

Zappa, Frank. "The Oracle Has it All Psyched Out," Life Magazine (June, 1968),
82-94.

16



-15-

Message Content

The content of messages contained within popular music has been a topic

of inquiry for the past several decades. Research has documented the evolution

of messages from Peatman's 1944 love categories to those of a socially deviant

nature uncovered in recent analyses.

Carey, James T. "Changing Courtship Patterns in Popular Song," American Journal
of Sociology, 74 (May, 1969) 720-731.

Cockrell, Lynn and F.H. Goodyear. "Some Rhetorical Implications of Two
Rock Bands," paper presented at the annual convention of the Speech
Communication Association, December, 1973, New York.

Cole, Richard R. "Top Songs of the Sixties: A Content Analysis of Popular
Lyrics," American Behavioral Scientist, Vol. 14, No. 3 (Jan.-Feb. 1971)
389-400.

Goldberg, Herbert. "Contemporary Popular Music," Journal of Popular Culture,
Vol. 4, No. 3 (Winter, 1971) 579-589.

Goldstein, Richard. "The New Rock," Life (June, 1968) 67-70.

Hayakawa, S.I. "Popular Songs vs. The Facts of Life," A General Review of
Semantics, Vol. 12 (1955) 83-95. Reprinted in Bernard Rosenberg and
D.M. White (eds.) Mass Culture (Glencoe: The Free Press, 1957).

Hirsch, Paul M. A Progress Re ort on an Exploratory Study of Youth Culture
and the Popular Music ndustry Ann Arbor, Michigan: Survey Research
Center, University of Michigan, 1973(?)) (mimeographed).

. "Sociological Approaches to the Pop Music Phenomenon," American
Behavioral Scientist, Vol. 14, No. 3 (Jan.-Feb., 1971) 371-388.

Horton, Donald. "The Dialogue of Courtship in Popular Songs," American Journal
of Sociology, 62 (May, 1962) 569-578.

Marshall, Geoffrey. "Taking the Beatles Seriously: Problems of Text,"
Journal of Popular Culture, Vol. 3, No. 1 (Summer, 1969) 28-34.

Peatman, John G. "Radio and Popular Music," in Paul F. Lazarsfeld and Frank
Stanton (eds.) Radio Research 1942-43 (New York: Duell, Sloan and Pearce,

1944) 335-393.

17



-16-

Peterson, Richard H. "Taking Popular Music Too Seriously," Journal of
Popular Culture, Vol. 4, No. 3 (Winter, 1971) 590-594.

Rodnitzky, Jerome L. "The Evolution of the American Protest Song,"
Journal of Popular Culture, Vol. 3, No. 1 (Summer, 1969) 35-44.

Structure of the Recording Industry

In spite of extensive research into message content and equally

extensive speculation on its potential effects, the industrial organizations

responsible for the distribution of the messages have been largely ignored

by research. Fortunately, the limited number of inquiries are, for the most

part, extensive and provide good overview of the industry.

C.B.S. News, Special Report: "The Trouble with Rock," (Sunday, August 11, 1974).

Hirsch, Paul M. "The Economics of Rock," The Nation, Vol. 210, No. 9 (1970)
275-276.

"Processing Fads and Fashions: An Organization--Set Analysis of
Culture Industry Systems," American Journal of Sociology, Vol. 77, No. 4
(1972) 639-659.

. A Progress Report on an Exploratory Study of Youth Culture and
the Popular Music Industry (Ann Arbor, Michigan: Survey Research Center,
University of Michigan, 1973 ) (mimeographed).

. The Structure of the Poalar Music Industry: The Filtering Process
by which Records Are Preselected for Public Consumption (Ann Arbor,
Michigan: Institute for Social Research, University of Michigan, 1969)
(mimeographed).

Audience Research

Due to the relatively short period of time during which inquiry into

popular music has been conducted, an extremely limited body of research

literature is available. Of particular interest, however, is the diversity

contained in the available literature.

18



-17-

Brown, Charles H. "Self-Portrait: The Teen-Type Magazine," The Annals of
the American Academy of Political and Social Science, Vol. 338 (November,
1961) 13-21.

Denisoff, R. Serge and Levine, Mark H. "The Popular Protest Song: The
Case of the 'Eve of Destruction'," Opinion Vol. 35,
No. 1 (Spring, 1971) 117-122.

Clarke, Peter. "Teenagers' Coorientation and Information-Seeking About Pop
Music," American Behavioral Scientist, Vol. 16, No. 4 (March-April, 1973),
551-566.

Hirsch, Paul M. "Sociological Approaches to the Pop Music Phenomenon,"
American Behavioral Scientist, Vol. 14, No. 3 (Jan.-Feb., 1971) 371-388.

Kosokoff, Stephen and Carmichael, Carl W. "The Rhetoric of Protest: Song,
Speech, and Attitude Change," Southern Speech Journal, Vol. 35, No. 4
(Summer, 1970) 295-302.

Robinson, John P. and Paul M. Hirsch. "It's the Sound that Does It,"
Psychology Today, Vol. 3, No. 5 (October, 1969) 42-45.

Commentary and Criticism

As in any scientific inquiry, the study of the popular music and related

phenomena has stimulated a significant amount of literature devoted to debate,

proposals and speculation.

Cantrick, Robert B. "The Blind Men and the Elephant: Scholars on Popular
Music," Ethnomusicology, Vol. 9, No. 2 (May, 1965) 100-114.

Carey, James T. "The Author Replies," American Journal of Sociology,
Vol. 75, No. 6 (May, 1970) 1039-1041.

Clarke, Peter. "Some Proposals for Continuing Research on Youth and the
Mass Media," American Behavioral Scientist, Vol. 14, No. 3 (February,
1971) 313-322.

19



-18-

Denisoff, R. Serge and Levine, Mark H. "The One Dimensional Approach to
Popular Music," Journal of Popular Culture, Vol. 4, No. 4 (Spring, 1971)

911-919.

Denzin, Norman K. "Problems in Analyzing Elements of Mass Culture: Notes
on the Popular Song and Other Artistic Productions," American Journal
of Sociology, Vol. 75, No. 6 (May, 1970) 1035-1038.

Irvine, James R. and Kirkpatrick, Walter G. "The Musical Form in Rhetorical
Exchange: Theoretical Considerations," Quarterly Journal of Speech,
Vol. 58, No. 3 (October, 1972) 272-284.

Thomas, Cheryl Irwin. "Look What They've Done to My Song, Ma: The Persuasive-
ness of Song," Southern Speech Journal, Vol. 39, No. 3 (Spring, 1974)

260-268.

20


